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Thonemann (2002) found the supplier’s average demand delivery and standard
deviation can be improved through information sharing in supply chain.
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Based on previous research in GDSS and CPS (Creative Problem Solving) (Liou and
Chen, 1993; Wang and Horng, 2002; Warkentin et al., 1997), TeamSpirit is employed
as a Web-based group decision making and problem-solving support system for
distributed teams.
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